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Mass Communication
(335)
fRYaTes 3ifehet FeTehet UF

Tutor Marked Assignment

el 37eh: 20
Maximum Marks: 20

fogoft: (i) Tl walt & AR ST AT | U U & 37 39% T fed T |

Note:

(1)  All questions are compulsory. The marks allowed for each question are given at same
place.
(i) 3R GREdehT & UUH Y8 W ST T 3R 3T ATH, ATHATh FE&IT, HCTA g, Dl ATH
3R fow TuE Qreal # ferf@u|
(i) Write your name enrolment number, Al name, and subject on the top of the first page of
the answer sheet.
fAFafafra 7 @ Rorel T U1 o1 3T SI9T919T 40 & 60 A=A 3 Ao 2

Answer any one of the following questions in about 40-60 words:

a)  TUE M o AlfG® 3R IR-AGS TaR ha geR oREaRe gadt o ganfad Hd &
YT TEATAR ST &b SETEIUI DT SUFNIT HIA §U Sefch Y@ IRl Pl TIE HFST
(UT3-1 ¢W)

Discuss how verbal and non-verbal communication influence interpersonal relationships
and highlight their key differences using real-life examples. (See Lesson- 1)

b)  3mYfAe gor 3 FaATue vt dhr 91f3rent o fadwor R qoT 34T Ui TSRt &
afer & i 3rat fareaet sater 3 3rarof € (UT3-17 &)

Analyze the role of ad agencies in modern era and introduce five agencies that are leading
the ad industry today.

(See Lesson-17)

AT 3 3 FoFE T UaT o1 30T 97919 40 A 60 AT A QISR 2
Answer any one of the following questions in about 40-60 words:

a)  3fSice gor  urufes AfEar & agea S Y 3R uar et 6 Ig 3190 o ST

DI PR Sl A h YhR T9TET ST B (UTS-25A &)
Investigate the significance of traditional media in the digital age and explore how it still
contributes to shaping public opinion. (See Lesson- 25A)
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b)  HATS W BICIIATH & YHTE ST 3Teholed Y JAT RIAD ISR & e 3nyfas

SUZNT e $HD AT I fIaTor TEdd Hifav| (UT3-25B &H)

Assess the impact of photography on society and provide an overview of its development

from early invention to modern-day use. (See Lesson- 25B)
et fed 7 @ forel v U4t 1 301 919191 40 & 60 A< 3 ST 2

Answer any one of the following questions in about 40-60 words:

a) T ATCYHA & &U A TATASTA & FIhrd W Tegd B AT avz-a¥g Uer it H

SHh! AThAT HR AT &1 fardyor hifaw| (UTS-14 W)
Discuss the evolution of television as a medium and analyze its strengths and challenges in
delivering content. (See Lesson-14)

b) SAHUS AFRAAT FH UYH IR 3URON H ugarT HfST gur Ty HifFw 6 34

UG T TR Colewra! W fhd YR SuNeT fohar ST & | (UT5-20 W)
Identify four tools used in public relations campaigns and explain how these tools are
employed across various platforms. (See Lesson- 20)

faFafof@a 3 @ frel veh w41 o1 3% 9m31eT 100 | 150 2reet 3 Qo 4
Answer any one of the following questions in about 100-150 words:

a) U AT PRI ATAT & T 3maegsd Pieral H Fo@r Tuy HifSw JA91 vdh Thd

AT oM & TAATOT A Qnfdrer TROT &Y ATEaT S| (UTS- 12 3W)
Outline the essential skills required for a radio program producer and explain the stages
involved in producing a successful radio show. (See Lesson- 12)

b)  ar 3ol 3R & T T & IEART & Wel, TATUR, A 3R Tor=ifa o Ir-
R oI Fehe ol & | Tafdeet it 3 3o fawat &t st 3R TEIic &Y eqdiedd
HR gerar Bl (UT3-5 W)
Gather four articles each on sports, business, economics, and politics from two English

and two local language newspapers. Organize and compare the coverage and presentation
of these topics across languages. (See Lesson-5)

faFaferf@d 3 & forelt Teh w4t &1 3aT sI9re7eT 100 W 150 2regf 7 o 4
Answer any one of the following questions in about 100-150 words:

a) STAHIAH & HEI I PR &t H = AT &Y BT 1 31edw0T & T fIvg-aeg

TAR & TGy 7 A a7 3TRATROT Hr rauron o1 fGHwor H3) (UTs- 21 W)
Explore the role of new media in shaping public discourse today and analyze the concept
of media convergence in relation to content delivery. (See Lesson- 21)

b) =g FSTT H UAERT & FoIT M AT AITAT3N T Ug=ieT hifaTT AT 3H ded &7

H HRIX F HTTT A TAATH TSAT Pl G A (UTS- 24 )
Identify the core competencies needed for professionals in new media and explore current
trends in career opportunities within this growing field. (See Lesson-24)

M & g aRAsa3t F @ oY vep Y oe1eTer 500 et A R HTFAT 6

Prepare any one of the project out of two given below in about 500 words.
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a)  3USA TAENY FHGRT H TTodm UAT3H & IR F STehdT Bl derd ¢ & fow ueh
AccrNfzar 3faE Terer ga”, Gad aRuRe Aifsar daat & 3 |
hfea forar | (UT3- 17 3T 26A W)

Create a multimedia campaign plan for promoting awareness about hygiene practices in
your local communities, focusing on the use of traditional media channels.
(See Lesson- 17 &26A)

by  FTUE AT NYAF S Ha B I & AR 3 fafay rguior =1 §| Aasd
Y BT SUINT FIh U TATAT aTATaROT Hl A T P 30 SAAT FR &Y, 3R
TA® T9F &1 faegd faeror ifaw| (UT3- 25B 3R 26B W)

Describe how modern cameras work and their diverse applications. Capture at least 30
images of your local environments using a mobile camera, and provide a detailed
explanation of each scene. (See Lesson-25B & 26B)
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